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Company's Visible Culture
The visible culture of a business organization is a key determinant to the success of such an organization. Walmart is one of the business organizations that I visit regularly. The company has established itself as the leading retail organization globally, and therefore it is preferred by many customers. One of the visible aspects of this organization is its slogan. Initially, the slogan of Walmart was "Always Low Prices. Always." but after 19 years in operations, the company changed its slogan to "Save Money. Live Better" (McGee, 2020). Essentially, business slogans are important because they communicate the value that customers would get from a certain business organization or the benefits of purchasing a certain commodity.
Walmart's slogans have been key determinants to the success of the retail giant. Specifically, it seems that the central point about the slogans of this company revolves around cost reduction on the side of customers. Economically, customers would majorly prefer low-priced but quality commodities. The recent slogan of Walmart involves promising its customers cost-saving for better lives. This slogan has been used to persuade customers to opt for the products and services of the company, and this has been successful because globally, Walmart has around 11 500 stores in 26 countries and more than 265 million customers (McGee, 2020). Therefore, when developing business slogans, it is essential to consider the customer's value since they are the main stakeholders in a business. 
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